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September 3, 2010 

 
Investor Relations 
Release 

 

In the following please find the release of the Mercedes-Benz Cars 

concerning worldwide vehicles sales in August 2010: 

Mercedes-Benz increases sales worldwide by 

22 percent in August, posting double-digit growth for 

the tenth month in a row 

 Dr. Joachim Schmidt: “We expect sales to continue to develop 

favorably in the coming months as well. Worldwide, our goal is 

to achieve double-digit growth at Mercedes-Benz in full-year 

2010.” 

 Mercedes-Benz bucks the trend in the rapidly contracting 
German market by boosting sales by 17 percent 

 Sales in the BRIC countries grow at a high double-digit rate 

 Mercedes-Benz posts growth in all segments 

 World premiere of the second-generation CLS-Class at the Paris 
Motor Show 

 

Stuttgart – Sales of Mercedes-Benz vehicles continue to increase. In 

August, the brand posted double-digit growth for the tenth month in a 

row. Sales were up by 22 percent, and deliveries to customers around 

the world amounted to 81,000 units last month (August 2009: 

66,200). Since the beginning of the year, Mercedes-Benz has now sold 

735,400 passenger cars, an increase of 16 percent from the figure 

recorded during the same period in 2009.  

“The growth recorded by Mercedes-Benz in August marks a 

continuation of the current positive trend,” says Dr. Joachim Schmidt, 

Executive Vice President Sales and Marketing, Mercedes-Benz Cars. 

“We boosted sales in nearly all the regions we operate in and also 
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posted strong growth in August in Germany, which is our biggest sales 

market. We expect sales to continue to develop favorably in the 

coming months as well. Worldwide, we want sales at Mercedes-Benz 

to grow at a double-digit rate in full-year 2010.” The brand’s growth 

continues to be driven primarily by the E-Class and S-Class, as well as 

by sales increases in China and the U.S. “We will be presenting a 

further highlight of our product range at the Paris Motor Show, where 

we will present the all-new generation of our styling icon, the CLS. The 

car will set new standards, thanks to its fascinating design, 

comprehensive range of safety features, and the new, fuel-efficient V6 

and V8 BlueDIRECT gasoline engines.” 

Mercedes-Benz recorded sales growth in its three main markets of 

Germany, the U.S., and China in August. Developments were 

particularly pleasing in the brand’s largest market, Germany. Here 

Mercedes-Benz bucked the overall downward trend (minus                

27 percent) with a significant increase in sales of 17 percent, leading 

to total deliveries of 15,800 passenger vehicles to customers last 

month (August 2009: 13,500). The E-Class, the E-Class coupe, the 

C-Class, and the smart fortwo all had the largest number of new 

vehicle registrations in their respective segments in Germany. 

The United States remains the second biggest market for Mercedes-

Benz, and thus a key contributor to the brand’s sales success. Sales in 

the U.S. rose ten percent last month, leading to customer deliveries of 

18,800 units (August 2009: 17,100). Year-to-date unit sales for 

Mercedes-Benz in the U.S. now total 139,900 vehicles, up 18 percent 

compared with the same period last year (118,400). This result makes 

Mercedes-Benz the best-selling German premium brand in the country 

since the beginning of the year. Mercedes-Benz posted record sales of 

2,100 vehicles in Canada, an increase of five percent compared to 

August 2009.  
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Mercedes-Benz also continues to perform well in the BRIC markets. 

The brand more than doubled its sales in China (incl. Hong Kong), 

achieving a 113 percent increase to 13,400 passenger vehicles 

(August 2009: 6,300). Sales growth in Brazil totaled 48 percent, while 

the brand increased its sales in Russia by 63 percent and in India by 

91 percent. An extremely dynamic increase was recorded in the South 

Korean growth market, where Mercedes-Benz boosted sales by 188 

percent to 1,600 vehicles. Sales in Japan were up 12 percent. A total 

of 23,000 customers purchased a car with the star throughout the 

entire Asia/Pacific region in August (up 73 percent). 

Mercedes-Benz’ unit sales in the entire region of Western Europe 

increased eight percent to 29,000 vehicles last month (August 2009: 

26,900). Significant increases in the region were recorded by the UK 

(up 37 percent), the Netherlands (up 46 percent), Sweden (up 45 

percent), and Denmark (up 96 percent). 

The E-Class and S-Class model series were the engines of growth once 

again in August, with sales of the E-Class sedan and estate increasing 

by 38 percent. While sales of the E-Class sedan rose by 25 percent to 

15,700 units, sales of the estate almost quadrupled in August 

compared to the same month last year (up 286 percent). A total of 

5,100 customers bought an S-Class sedan (August 2009: 3,600), 

representing an increase of 41 percent. 

The C-Class also recorded sales growth in August, with 18,900           

C-Class sedans delivered to customers (up 21 percent). A total of 

4,400 estates from the current C-Class model series were also 

delivered in August (up 27 percent). The SUV segment also posted 

growth, with sales totaling 14,500 units (up 13 percent). The GLK 

recorded deliveries of 6,200 units, an increase of 35 percent on the 

figure for August 2009. 
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The A-Class and B-Class also performed well in August, with deliveries 

increasing by 18 percent to 12,100 units.  

A total of 5,800 smart fortwo were sold last month (August 2009: 

7,000) representing a decrease of 18 percent. However, the company 

expects demand for the innovative two-seater to pick up again, when 

the new generation of the smart fortwo will be launched on the market 

on October 2nd. 

 

Retail Sales Mercedes-Benz Cars in August 2010
 

August
2010

August
2009

Change
 in %*

YTD
2010

YTD
2009

Change
 in %*

Mercedes-Benz 81,000 66,200 + 22.4 % 735,400 632,700 + 16.2 % 

   of which: A-/B-Class 12,100 10,200 + 18.2 % 139,800 139,400 + 0.3 % 

C-/CLK-/SLK-Class 25,200 22,300 + 13.2 % 217,400 228,100 - 4.7 % 

E-Class/CLS-Class 23,200 16,400 + 41.4 % 209,900 117,600 + 78.5 % 

S-/CL/SL-Class/ 
SLR/Maybach

6,000 4,500 + 34.7 % 48,400 39,900 + 21.5 % 

ML-/R-/GLK-/GL-/G-
Class

14,500 12,800 + 13.3 % 119,900 107,700 + 11.3 % 

smart 5,800 7,000 - 18.1 % 64,800 78,600 - 17.5 % 

Mercedes-Benz Cars 86,800 73,200 + 18.5 % 800,200 711,300 + 12.5 % 

Western Europe (incl. Germany) 33,300 31,700 + 5.0 % 405,200 410,900 - 1.4 % 

   of which: Germany 17,900 15,800 + 13.6 % 179,700 190,400 - 5.6 % 

NAFTA 22,000 21,500 + 2.4 % 167,900 151,200 + 11.0 % 

   of which: USA 19,200 18,700 + 2.9 % 144,300 130,000 + 10.9 % 

Asia/Pacific 23,600 13,400 + 75.9 % 167,000 98,800 + 69.1 % 

   of which: Japan 2,400 2,000 + 18.0 % 19,800 17,500  13.4 % 

   of which: China (incl. Hongkong) 13,800 6,400 + 117.1 % 90,400 39,600 + 128.4 % 

* Changes are related to exact numbers
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Further Investor Relations information on Daimler is available on the Internet 
via http://www.daimler.com/investors and on handhelds via 
http://www.daimler.mobi/ir. 
 
If you have any questions, please contact our Investor Relations Team: 

 
Dr. Michael Mühlbayer   Bjoern Scheib  
Tel. +49/711-17-93139   Tel. +49/711-17-95256 
Fax +49/711-17-94075   Fax +49/711-17-94075  
Michael.Muehlbayer@daimler.com  Bjoern.Scheib@daimler.com 
 
Lutz Deus     Alexander Vollmer 
Tel. +49/711-17-92261   Tel. +49/711-17-97778 
Fax  +49/711-17-94075   Fax +49/711-17-94075 
Lutz.Deus@daimler.com   Alexander.Vollmer@daimler.com 
 
 
This document contains forward-looking statements that reflect our current views about future events. 
The words “anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” “plan,” “project,” 
“should” and similar expressions are used to identify forward-looking statements. These statements 
are subject to many risks and uncertainties, including a lack of further improvement or a renewed 
deterioration of global economic conditions, in particular a renewed decline of consumer demand and 
investment activity in Western Europe or the United States, or a downturn in major Asian economies; 
a continuation or worsening of the tense situation in the credit and financial markets, which could 
result in a renewed increase in borrowing costs or limit our funding flexibility; changes in currency 
exchange rates or interest rates; the ability to continue to offer fuel-efficient and environmentally 
friendly products; a permanent shift in consumer preference towards smaller, lower margin vehicles; 
the introduction of competing, fuel-efficient products and the possible lack of acceptance of our 
products or services, which may limit our ability to adequately utilize our production capacities or 
raise prices; price increases in fuel, raw materials and precious metals; disruption of production due to 
shortages of materials, labor strikes, or supplier insolvencies; a renewed decline in resale prices of 
used vehicles; the effective implementation of cost-reduction and efficiency-optimization programs at 
all of our segments, including the repositioning of our truck activities in the NAFTA region and in Asia; 
the business outlook of companies in which we hold an equity interest, most notably EADS; the 
successful implementation of the strategic cooperation with Renault-Nissan, changes in laws, 
regulations and government policies, particularly those relating to vehicle emissions, fuel economy 
and safety; the resolution of pending governmental investigations and the outcome of pending or 
threatened future legal proceedings; and other risks and uncertainties, some of which we describe 
under the heading “Risk Report” in Daimler’s most recent Annual Report and under the headings “Risk 
Factors” and “Legal Proceedings” in Daimler’s most recent Annual Report on Form 20-F filed with the 
Securities and Exchange Commission. If any of these risks and uncertainties materialize, or if the 
assumptions underlying any of our forward-looking statements prove incorrect, then our actual results 
may be materially different from those we express or imply by such statements. We do not intend or 
assume any obligation to update these forward-looking statements. Any forward-looking statement 
speaks only as of the date on which it is made.  
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